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To Our Stockholders:

We are happy to report a sharp increase in earnings to the
near-record level of $6,503,000 on record worldwide sales of

$176,650,000 for the fiscal year ended March 31, 1973. Con-

sumer sales accounted for $140,415,000—another new record
in Bulova's 98-year history. Primary earnings per share were
$1.74, as compared to $1.06 per share for the previous
fiscal year, when we reported earnings of $3,9850,000 on
worldwide sales of $146,638,000. Fully diluted earnings per
share were $1.64 for the year.

These improved resulis demonstrate, we believe, a
strong turnaround. They are further proof of Bulova's
long-held capacities to cope successfully with rapidly chang-
ing conditions, so much so, that our consumer product busi-
ness has had an unbroken succession of annual increases for
11 years. It is encouraging that the results for the fiscal year
reflect improvement in our three key business segments: Do-
mestic Consumer Sales, Industrial-Defense Operations and
Foreign Consumer Sales.

Fiscal 1972-1973 marked the successful introduction of
our first Accutron watch models for women. As anticipated,
the demand for a woman's model of our highly successful
Accutron watch was exceptionally strong. Our limited pro-
duction during late calendar 1972 was sold out within weeks
and this strength has carried over into the spring of 1973.

Bulova, the only domestic manufacturer of fine watches
in the United States, has a unique record in the watch industry
as the only watch company listed on the New York Stock
Exchange with 39 consecutive years of profitable operations.

A key ingredient of our success has been the creation of
a completely new technical base for manufacturing watches
here in America, We phased out conventional (balance-
wheel) watch production to our overseas plants, and have
replaced it with the more sophisticated production of Accu-
tron tuning-fork men's watches, Bulova Accuquartz quartz
crystal watches, and an advanced version of Bulova Accutron
miniaturized tuning-fork watches for women.

The Bulova Accuquartz and mini Accutron watch lines
now in production at Bulova Park, N.Y. are also destined for

export during 1973 to Bulova's growing overseas markets.
This will be a first for Bulova, adding two important domestic
products for our overseas markets. Until 1972, these markets
were served entirely from our Swiss plants. At that time, pro-
duction was supplemented by the Japanese plant which sup-
plied the market in Japan. This is further evidence that our
multinational expansion during the past decade has strength-
ened, not weakened, our U.S. operations.

At a time when there is considerable talk aimed at penal-
izing multinational corporations that allegedly "‘export jobs”,
we note that Bulova's role in the watch industry has had just
the opposite effect. First, we created new jobs in the United
States by developing manufacturing facilities for new types
of fine watches, and, second, we have now created and as-
sured more employment by developing new watch technol-
ogies and the overseas market for them. Today, in the United
States and its territories there are 5,300 Bulova employees,
compared to 3,722 ten years ago, and approximately 1,150
before World War Il. Moreover, our facilities abroad have been
designed to help Bulova as an organization become more
competitive in the United States as well as in markets abroad.

The policy decision to enter markets abroad was made
because we foresaw a single world market for fine watches.
Today, in fact, no major marketer can compete effectively in
one price or regional segment of that market without com-
peting effectively in all. This policy stimulated the addition of
the Accutron and Caravelle brands, which last year together
accounted for some 55 cents of each of our total U.S. con-
sumer sales dollars. It required domestic lines of more than
800 styles of Accutron, Bulova, Caravelle, and Christian Dior
watches ranging in suggested retail prices from $10.95 to a
$1,500 18K gold Bulova Accuquartz watch. It meant extension
of our marketing operations around the world, which last year
accounted for more than 23 cents of each of our consumer
sales dollars. It required us to create the first multinational
corporate research and engineering function in the watch
industry—because we recognized that we live in an age of
constant change and innovation, in which no single country
has a dominant role in technology.

We view new technology and the continued development
of new products as means towards the creation of new
markets. Your Company is committed to being the most suc-
cessful maker and marketer of quality waiches, no matter
what the technological source or base.

In consumer markets, Bulova's increasingly strong per-
formance was achieved in the face of vigorous competition,
For the first time this included various versions of oversize
electronic digital-display watches offered by those who seek
to enter the market created by the Bulova Accutron tuning-
fork watch. For the first time, too, our competitors were all
talking about in-use watch accuracy, a consumer value con-
cept pioneered by Bulova.

The past year marked continued limited introduction of
competitive men's watches based upon newer electronic
technologies. A particularly large number of announcements
(during the summer of 1972) had the effect of causing great
confusion within the jewelry trade. One result of such confu-
sion was the temporary cutting back of orders for men's



Accutron watches. With the introduction of the women's
model, however, total Accutron sales increased for the year.
Furthermore, results since the end of the fiscal year show
men's Accutron orders are once again ahead in units and
dollars.

The Bulova mini Accutron fashion watch line for women
is, we believe, the new consumer time product with the great-
est market potential. The first such product created entirely in
our own Swiss organization went into initial production at our
Neuchatel, Switzerland, plant in 1971, with a second and com-
plementary version now being produced at Bulova Park. (All
mini Accutron watches sold during the past fiscal year and
currently on the retail market worldwide were manufactured
in Switzerland.) The effects of our new U.S. production on
sales will only begin to be felt in the last two quarters of the
current fiscal year. Since the women's market accounts for
55 per cent of watch sales in the U.S., the two versions of
mini Accutron watches can result in doubling Accutron brand
total sales within the next few years.

We continue research and development in all areas of
watch technology and hope to introduce a solid state con-
sumer watch with digital display that will be acceptable to
our standards sometime in the fiscal year beginning April,
1974.

Industrial-defense sales rose sharply to $36 million for
the fiscal year, up from $20,115,000 the previous year. The
greater than anticipated rebound resulted from a number of
new fuze orders. Our past record of performance and reli-
ability has evidently led to the award of a greater share of
available contracts. We wish to maintain profitable levels of
defense production and expect to do so as the volume of
our defense business will probably continue to rise during
the 1974 fiscal year. Last month, for example, two additional
awards on existing in-house production contracts were re-
ceived: $4.1 million on the M-567 fuze; and $5.5 million for
the M-524 fuze. Production on both is scheduled to start
toward the end of the current fiscal year. Back orders on
March 31, 1973 were $38 million, compared to $22 million
a year earlier. However, we recognize that profit margins on
such production are generally below the profit margins on the
consumer product lines now in production at Bulova Park. If,
therefore, a sharp drop-off in defense business were to occur
—which seems unlikely in the immediate future—we expect
that any decrease in profit from that source would be more
than balanced by the increased dollar volume and profit being
generated by our Bulova Accutron, Bulova Accuquartz and
Bulova mini Accutron lines as they progress into higher pro-
duction this year and next.

We have proven design and manufacturing capabilities
serving the military, résearch and space needs of the Federal
government. We hope to retain these capabilities, provided a
minimum level of contracts assures stockholders that their
legitimate rights to profitable operations are not penalized.

Currency revaluations, two devaluations of the dollar,
and large increases in the price of gold will force increases
in the retail price of most fine imported watches, including
many Bulova watches. Nevertheless, Bulova expects to con-
tinue to offer the consumer the highest value at the lowest

reasonable price. One important reason we can make such a
claim is that we are the only watch company with extensive
domestic watch case manufacturing facilities, and, therefore,
increased overseas costs represent a smaller percentage of
total product cost for us—as compared to our competitors.

The outlook as Bulova approaches the end of its first
century of existence makes us confident that our sales and
earnings will grow as consumer demand for quality watches
rises and as we continue to create new markets for watches.

In summary, Bulova Accuquartz, Bulova Accutron men's
watches, mini Accutron women's watches and the Bulova
and Caravelle brands each have strong competitive poten-
tials that, together, make Bulova a watch manufacturer quite
prepared for the future.

Your management dedicates this report to our em-
ployees, consumers, jewelers, and shareholders in grate-
ful appreciation of their strong support through the years.

Mo ) Brakle,

Omar N. Bradley
Chairman of the Board

7%

Harry B. Henshel
President

June 8, 1973



News of American Operations

The U.S. market—Sales of the Company's consumer products
in the United States rose 8 per cent during the fiscal year
ended March 31, 1973, as compared to results in the previous
year, reaching $107,370,000. This was the eleventh consec-
utive annual increase in consumer sales in the U.S. market,
where Bulova has been the largest marketer of fine quality
jeweled-lever watches for 40 years. Once more, we main-
tained our position as the industry leader in the United States,
with each of our established brands—Accutron, Bulova and
Caravelle—the bestseller nationwide in its retail price cate-
gory. The Accutron tuning-fork brand, since 1967 the national
bestseller among all watches retailing for more than $100,
showed a 13 per cent sales rise for the fiscal year due in part
to the addition of our new mini Accutron timepieces; the
Bulova brand, the largest selling fine watch in the United
States in dollar volume for four decades showed sales slight-
ly lower than the prior year; and the Caravelle brand, the
largest selling fine watch in unit volume since 1968, showed
a sales increase of 12 per cent in dollars. This year the
Caravelle brand again generated almost as much dollar vol-
ume as the Accutron brand, with the two brands together
accounting for about 56 cents out of every consumer sales
dollar in the United States.

New and fulure products—Calendar 1972 was the first
year in which quartz watches began to appear on the U.S.
consumer market in more than token quantities, and many
observers of the walch industry—including the investment
community—were publicly curious about the reliability, con-
venience, and commercial significance of the more than 20
brands of quartz watches announced during the year.

The introduction of advanced, reliable and attractive
new products that can be marketed responsibly by the
jeweler at reasonable prices is today more important than
ever. Bulova has been careful to avoid introducing products
that may have some publicity value but unproved lasting value
to the consumer. We want to preserve the credibility of
our advertising, and we want to protect the reputations of
our brand names and of Bulova jewelers. It is for these rea-
sons that Bulova, so far, has declined fo introduce digital
display watches that use liquid crystal or light-emitting diode
(LED) displays, even though we were among the first to
experiment with such dials in the laboratory. However, within
our next fiscal year, we expect to introduce a solid-state
digital display watch acceptable by our own high standards.

Bulova Accuquartz—Our quartz wristwatches, initially in-
troduced at retail in New York City on December 7, 1971 as
the world's first conventionally watch-sized quartz timepieces,
moved into distribution in Eastern areas of the United States
as production increased at the Company's Bulova Park facil-
ity during 1972, Distribution during the current fiscal year will
be nalionwide, and will also extend to several of our major
markets overseas. The Accuquartz line, which ranged in sug-
gested retail price from a $250 stainless steel style to a $1,200
18K gold style with matching 18K gold bracelet, has now
been expanded, for 1973, so that the suggested retail prices
start from $200. The Bulova Accuquartz is the only fine quality
quartz line on the market in volume that offers consumers
conventionally-sized watches.

Bulova Accutron—This line marketed in the United
States includes nearly 100 men's fashion styles that offer a
wide choice of case shapes and finishes, dial treatments,
and special features. These include a variety of diver's
watches that are water-resistant to a depth of 666 feet, and
the Accutron Astronaut Mark Il series of unique two-time-zone
walches that permit the owner to display the time wherever
he is visiting plus his home time without having to reset his
watch. In effect, these Accutron watches combine elegant
styling and guaranteed in-use Accutron accuracy (to within
60 seconds a month) with a convenient feature of proven
appeal. During the fiscal year, Accutron calendar and day-
and-date styles also demonstrated unusual consumer pop-
ularity. Consequently, the bestselling Accutron styles have
been those retailing between $150 and $210 rather than the
lowest priced styles that do not offer calendar, day-and-date
or other special features, starting at $100 suggested retail.

Mini Accutron—These miniaturized tuning-fork watches
for women, which first went into production at Bulova's
Neuchatgl, Switzerland, plant in 1971, were introduced dur-
ing the fiscal year in the Western half of the United States.
Dealer backorders for mini Accutron watches indicate that
demand for this new line is very strong. In January, 1973,
the mini Accutron line was increased to 40 styles, ranging
from two stainless steel models retailing for a suggested
$135 to 14K gold styles with matching handcrafted 14K gold
bracelets retailing for a suggested $1,000. Last November,
production of a second version of the mini Accutron tuning-
fork watch was started at Bulova Park, and early production
quantities are scheduled for shipment this fall. Once volume
production is attained at Bulova Park, mini Accutron watches
are expected to substantially increase Accutron brand sales
in the United States during the fiscal year ending March 31,
1974. Mini Accutron watches are the world’s first convention-
ally small-sized timepieces to offer women guaranteed in-use
accuracy to within 60 seconds a month. New styles will be
introduced this fall at a suggested retail price of $95.

The Manufacturing Division—Bulova Park, which opened
20 years ago as the largest domestic manufacturing plant
for jeweled-lever balance-wheel watches, no longer produces
conventional (balance-wheel) watches. During the fiscal year
the last of that production, 23-jewel women's watches, was
phased out to Bulova's Swiss facilities. Balance-wheel watch
production has been completely replaced by more advanced,
more automated and more economical production based on
the new watch design technologies that were developed at
Bulova Park by the Company's Research and Engineering
Division. All Accutron men’s waiches retailed in the United
States are manufactured there, as are the new Bulova Accu-
quartz line and the new version of the mini Accutron minia-
turized tuning-fork watch to be introduced late this year.
None of these products existed in 1953, when the plant
opened. Moreover, for the first time in the 98-year history of
Bulova, watch products manufactured in the United States
are being exported to consumer markets abroad. Before
Christmas 1972, small quantities of Bulova Accuquartz
watches were exported to Western Europe and Canada,
where they were marketed through leading jewelers. Exports



4 ning-tork Time—New asymmetrical day-and-date Accutron {Ieft] and mini Accutron fashion styles. B Manufacturing—A. R. Bozzo
(rlgl"t‘ executive vice president-manufacturing, with executives who report to him (I. to r.): non-consumer products marketing vice president
J. J. Carpenter; J. J. Leddy, assistant general manager, Systems & Instruments Division; D. D. Mendelson, factory manager watch division;
J. J. Daly, general manager of the Electronics Division and of the Electronics Division and of the Systems & Instruments Division; and E. Van
Haaften, director, Bulova Timer Laboratory C Styling—Vice president L. Gale (standing, left), director of the Caravelle Division, at styling
conference with (l. to r.): J. Light, the Company's dzamond buyer; Bettye Miller, product manager, Accutron/Bulova for women's styles; A. R.
Mintz, assistant to the vice president of merchandising; and B. Gell, product manager, Accutron/Bulova for men's styles. D Research—Vice
president W. O. Bennett (center), director of research and engineering, with his principal aides: D. R. Koehler (left), manager of the Advanced
Research Laboratory, and W. W. Mutter, manager of the Product Engineering Department.



from Bulova Park will increase substantially during the cur-
rent fiscal year ending March 31, 1974, with larger numbers
of Bulova Accuquartz watches scheduled for Bulova's mar-
kets abroad. Small initial quantities of Bulova mini Accutron
watches produced at Bulova Park, now the largest industrial
facility in the New York City, Borough of Queens, will also be
exported during the current fiscal year.

The Clock Division—Sales and earnings for the year
rose sharply as this Division expanded its distribution into
many new outlets. lts line of more than 200 consumer
clocks ranged in suggested retail price from $7.95 to $200,
and more for chime-playing mantel clocks of traditional
elegance. The rapid acceptance of the clock line during
the past several years reflects a combination of tasteful
styling, realistic pricing and new merchandising. For ex-
ample, an unusual collection of Limoges and earthenware
Plate Clocks was successfully introduced, first at the July
1972 Chicago Housewares Show and later at more than
ten other leading gift trade shows in the United States. The
ornamental dial of each of these clocks is a genuine white
Limoges or French earthenware china plate, complete with
a colorful flower design. Mounted behind each plate is a
transistorized battery-powered movement. Suggested retail
prices range from $21.95 to $35.00, well within the popular
price category for fine quality gifts. This was but one of a
number of fresh merchandising firsts for which Bulova is
rapidly becoming recognized.

The Providence Division—With three plants in the Provi-
dence, R.l. area and one at Sag Harbor, N.Y., this Division
expanded watch case manufacturing during the fiscal year. In
December, ground was broken for an additional 26,000-
square-foot plant to adjoin the present plant at Warwick, R.l.
for the manufacturing of industrial items. During the year, a
substantial increase in types and styles of gold-plate, gold-
filled, gold electroplate, stainless steel, 14K, and 18K gold
cases, including cases for mini Accutron fashion watches,
were produced by this Division. These watch case capabili-
ties, from design through diamond lapping and complete
assembly of finished cases, assumed new importance during
the fiscal year as currency revaluations raised the dollar cost
of case production abroad.

During the fiscal year this Division announced produc-
tion orders for components for the new Polaroid SX-70 color
camera. These high-precision components are being manu-
factured at the Providence and Warwick, R.l. plants. Bulova
has been a supplier of precision camera components to
Polaroid since 1959. These components serve many critical
mechanical functions and include external parts machined to
close tolerances and having a high aesthetic appearance.
They serve several basic functions, including an active role
in the film-transport system.

The Division's past deliveries and projected deliveries
to Polaroid have been largely as a sole supplier. All parts
being produced for the SX-70 require precision manufactur-
ing technigues associated with our watchmaking and watch
case manufacturing capabilities. We are gratified that these
capabilities permit us to participate with Polaroid in the pro-
duction of parts for another major camera achievement. In

addition to the SX-70, Bulova now also supplies components
for Polaroid's Square Shooter and Color Pack |l cameras.

The Bulova Timer Laboratory—Since 1958, the Labora-
tory has served the U.S. space program with custom-de-
signed clocks, timers and switches, and has continued to
provide specialized timing equipment—most of it employing
self-powered Accutron tuning-fork movemenis—to a wide
range of customers. These included General Electric (for use
in their research laboratories), Astronautical Research (for
space research), Stancil-Hoffmann (for a new radar system),
Towner Systems (for a remote-control automatic weather
station), Bendix Navigation & Control Division (for a clock
system aboard Skylab), and McDonnell-Douglas (for another
system to be used aboard Skylab). Another customer was
WQXR, the radio station of The New York Times, which has
installed two quartz clocks designed and manufactured by
the Laboratory. The Laboratory continued marketing the
Accutron Marine Navigator clock, the official time standard of
the 1970 America's Cup Race, and the largest selling con-
sumer marine chronometer in the United States.

The Systems and Instruments Division—Sales of $19
million, a rise of 115 per cent, were reported by this
Division for the fiscal year ended March 31, 1973, with the
increased volume all accounted for by Federal government
defense contracts. These included production contracts for
the M-524 81-mm mortar fuze and the M-577 universal fuze,
developed by Bulova, which is the most accurate mechanical
time fuze manufactured in the world today. In addition, the
Division continued to manufacture and market a line of
stepper motors as well as its line of Micro-Handler and Mini-
Handler automation systems for the micro-circuit and semi-
conductor manufacturing industries. While volume for these
advanced automation systems remains modest, their sales
potential is substantial and should lead to sharply increased
sales within the next two years. Among the companies that
have already purchased and installed these Bulova automa-
tion systems are: the Delco-Remy, Delco-Electronics and
A. C. Spark Plug Divisions of General Motors; IBM; Corning
Glass; RCA; General Electric; Ampex; Aerojet General; and
TRW. The Division also served the U.S. space program by
designing and manufacturing the Bulova timers employed on
the surface of the Moon by the Lunar Seismic Profiling Experi-
ment emplaced by the Apollo 17 mission, the last of NASA's
scheduled manned Apollo missions to the Moon.

The Electronics Division—Dollar sales volume was up
sharply by 40 per cent for this Division for the fiscal year, as
compared to the previous fiscal year, with the quartz crystal
frequency control products accounting for the bulk of sales
increases. These quartz crystal products cover the full range
of quartz frequencies available today, from 2,500 Hz (2,500
cycles per second) to 150 MHz (150 million cycles per sec-
ond). No quartz crystal manufacturers offer a broader range
of frequencies, and only very few offer as complete a range
of frequencies. The Division, which developed and put into
production the 32,768 Hz (cycles per second) quartz crystal
used in Bulova Accuquartz watches, has stepped up produc-
tion of Accuquartz crystals as Accuquartz movement produc-
tion has expanded at Bulova Park. In addition, Division engi-
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A Clocks—Vice president G. C. Sheinberg (seated), head of the Clock Division, examines new clock dﬂ'alqns w.th (1. to r.): Division demgr\ di-
rector R. De Martino; Division manager R. Mayer; and Division advertising manager B. Dwortzan B New Cases—Executive vice president

D. H. Anderson (right) checks production of 14K gold cases for Bulova Accuquartz watches with L. Carlson (Ief'\ chief engineer of the Provi-
dence Division, and H. Spiegel, watch case production manager. C Vibrator—Tiny bar of polished quartz crystal that vibrates 32,768 times a

second in a Bulova Accuquartz watch is inspected by technician at Buluva Electronics Division.



neers worked closely with the Research and Engineering
Division on a variety of experimental watch systems. Among
the Division's major industrial customers during the year
were: Hewlett-Packard, Martin-Marietta, RF Communications
(a subsidiary of Harris Intertype), Sperry Rand, and Western
Electric. The Division general manager reports that the out-
look for the current fiscal year ending March 31, 1974 is for
further strong sales growth.

The Technical Sales and Services Division—Service, the
key to satisfied watch consumers, continued to be provided
to the public by the jeweler with the Bulova franchise, by
far the most valuable watch franchise in the United States
today. But working with the jeweler, to make effective service
possible, is the Bulova Technical Sales & Services Division,
headquartered in Woodside, N.Y. The Division's sales reve-
nues rose 5 per cent during the fiscal year, reflecting the
outstanding sales nationwide of our branded watches. In
addition, the Division's departments provide the jeweler with
watch parts, watch test equipment (including the best-selling
WatchMaster Vibrograf® watch-rate recorder), power cells
for Accutron and Caravelle models, watch technical litera-
ture, and specialized watch service courses. The director of
the Division reports that the outlook for the current fiscal year
ending March 31, 1974 is for further sales growth.

The Presentation & Incentive Division—Sales rose 29
per cent over a year earlier and the outlook is for further
strong sales growth during the current year. The Division in-
creased its dominant share in the highly competitive U.S.
premium, sales incentive and service award market, due in
important part to its Service Award Associate Program
through which Bulova jewelers participate in service award
business. The effectiveness of the Program is derived from
the great range of the Company's branded watch and clock
product lines that permits both the jeweler and the Division
to service this growing nationwide industrial market. Each
customer and potential customer of this Division is a major
company seeking to create new incentives for employee per-
formance in recognition of exceptional service.

In the Virgin Islands—Our wholly owned manufacturing
subsidiary, Atlantic Time Products Corporation, located in St.
Croix, completed the assembly of more than cne million
jeweled-lever balance-wheel movements during the fiscal
year—setting a new one-year production record for the watch
industry in the Virgin Islands. Four different movements are
produced: a man's 23-jewel automatic day-date movement
assembled from components manufactured by Bulova in
Bienne, Switzerland; and three ladies’ movements assembled
from Caravelle components manufactured in Japan. Atlantic
Time Products was the last major watch movement assembly
firm to be incorporated in the Virgin Islands under the terms of
U.S. regulations encouraging the establishment of a watch
industry there, and initially had a relatively small production
quota, compared to other Virgin Islands watch firms. Several
quota adjustments have been received, however, and in each
case Atlantic Time Products has fully utilized the increased
guota. During the last fiscal year, the subsidiary had the
largest quota of any watch firm in the Virgin Islands, and
once more fully utilized the quota. The subsidiary employs

more than 200 people, 95 per cent of whom are Virgin Is-
landers.

In American Samoa—Our wholly owned manufacturing
subsidiary, Pacific Time Corporation, the only watch firm in
Polynesia, increased employment to 40, all of whom, except
for the general manager, three technical experts and a Swiss
foreman, are native Samoans. The subsidiary, which went
into operation in February, 1972, assembles 23-jewel ladies’
balance-wheel watch movements from components manu-
factured at Bulova plants in Switzerland. During the fiscal
year, production reached 1,000 movements per day, and
total production fulfilled the quota of 220,000 for the 1972
calendar year assigned by the United States Departments
of Commerce and Interior. Recently, the first Bulova watch
movement assembled by Samoans in American Samoa was
presented to the Museum of American Samoa. During the
fiscal year, Samoan assemblers, who were all trained by
Bulova personnel in Samoa, achieved a record of perform-
ance and productivity that justified an increase in Pacific
Time Corporation’s production quota for calendar 1973.

With the cooperation of Governor Haydon and the gov-
ernment of American Samoa, three native-born Samoans had
been selected in 1971 for complete watchmaker training at
the Joseph Bulova School of Watchmaking, Woodside, N.Y.
They have now received their watchmaker diplomas from the
School and are employed as watchmakers at the Pacific Time
Corporation plant. An additional Samoan is currently com-
pleting his course of study.

Employment—During the past fiscal year, there was an
average of 7,600 full-time Bulova employees worldwide.

Of the 5,300 Bulova employees in the United States and
its territories on March 31, 1973, 34.2 per cent were members
of minorities whose employment must be reported to the
U.S. Office of Federal Contracts Compliance, as required by
the U.S. Equal Employment Opportunity laws. Of the 5,300,
56.3 per cent were women, and 5 per cent are physically
handicapped individuals.

At the U.S.-owned William Langer Jewel Bearing Plant
in Rolla, N.D., operated by Bulova, over 70 per cent of the
160 engineers and technicians are Chippewa Indians from
the adjacent Turtle Mountain Reservation. The plant is con-
sidered an outstanding example of the employmént in mod-
ern industry of American Indians residing on their tribal
reservation. It continues to be the sole domestic producer
of jewel bearings.

During the past fiscal year, the Bulova Pension Plan for
the Company’'s employees in the United States, started in
1943, paid out a total of $1,414,000 to retired employees and
their beneficiaries. During the year, 57 more employees re-
tired, bringing to 801 the total number retired under the plan.
A total of $13,354,000 has been paid out under the plan as
of the end of the fiscal year.

The Bulova Watch Company Foundation program of
compeltitive college scholarships for the sons and daughters
of employees with more than five years of service, established
in 1953, has paid out a total of $806,000 to 566 scholarship
winners and the 126 colleges they chose to attend. During
the past fiscal year, 51 scholarships were awarded,






News of Operations Abroad

Continued expansion—Bulova's marketing operations around
the world expanded during the fiscal year ended March 31,
1973, with particularly significant sales growth reported in
several major markets, such as Canada, ltaly, Spain, the
United Kingdom, West Germany and France. Sales of our
consumer watch and clock products abroad, in aggregate,
rose 23 per cent above the previous year's level to more than
$33 million, accounting for almost 24 per cent of the Com-
pany's total consumer sales volume for the fiscal year.

For the first time since the start 12 years ago of Bulova's
vigorous expansion overseas, all sales growth abroad during
the past fiscal year was achieved in the 120 markets in which
Bulova was already active.

More jewelers abroad began carrying our watch brands,
and, even more significantly, larger numbers of jewelers who
already carried our brands carried them in substantially great-
er depth—to offer the general public a broader, and more
tempting selection of styles in all price ranges. Stimulating
the notable increase in jewelers' orders in key markets were
three Bulova product introductions during the fiscal year.

(1) Before Christmas, 1972, the mini Accutron line of
ladies’ high fashion watches was introduced in all major
markets in Europe and the Far East, as well as in Canada.
Jewelers' interest in mini Accutron, the world's first minia-
turized tuning-fork watch for women, was very strong every-
where, far exceeding total production of the new line at the
Bulova plants in Switzerland. Production has been increas-
ing as planned, and sales of mini Accutron watches are
expected to quadruple during the fiscal year ending March
31, 1974,

(2) The Bulova line of Christian Dior fashion watches for
women was introduced in most major markets abroad. The
International Collection of 20 colorful and distinctive Bulova
Dior watch styles—each carrying the Bulova and Dior names
on the dial—premiered at the Watch Fair in Basle, Switzer-
land, where they were viewed by leading jewelers from
around the world. Later these styles made their debut in
France at the showing of the July Couturier Collection of the
House of Christian Dior, where they were seen by top fashion
editors. Among the special promotional materials produced
for the line were elegant jeweler displays, and full-page, full-
color (French, Italian, English) advertisements for the inter-
national editions of ‘‘Vogue'' magazine, published in Paris,
London and Milan, respectively, and distributed in all Western
European markets. Previously, an extensive Bulova Dior col-
lection of watches had been introduced in the United States,
where it continues to prove outstandingly popular.

In Japan, sales of the Bulova collection of Christian Dior
watches were proportionately higher than in any other single
market, due to the enthusiastic response of both jewelers
and consumers.

(3) The introduction of the Bulova Accuquartz watch
group in major markets took place during the fall of 1972.
These new quartz watches were completely developed within
the Bulova organization, employ the world's first—and slim-
mest—conventionally-sized quartz movement, and offer the
consumer the exciting appeal of elegantly slim styling com-

bined with the newest watch technology. Day-and-date.
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Bulova Accuquartz styles, another first for quartz watches,
proved particularly attractive for consumers. However, initial
production of the new line permitted only limited deliveries
during the fiscal year. Production and sales in the current
fiscal year are forecast to be four to five times greater than
last fiscal year.

Bulova International, Ltd., headqguartered in Bienne, Swit-
zerland, reported that distributors and retailers alike now look
to Bulova for advanced electronic watch technology. With
the introduction of mini Accutron and Accuquartz, Bulova's
international line now includes 16 different electronic move-
ments and 125 electronic styles for men and women. As
the fine jeweler develops his electronic watch business
with Bulova, he also completes his Bulova line price-wise
with the mechanical Bulova and Caravelle ranges. More and
more his store is identified with the Bulova brand by means
of outdoor clocks and signs, as well as window displays,
indicating a growing bond of loyalty to the Company’s prod-
ucts. This loyalty is largely gained by providing the jeweler
with product knowledge and technical training, coupled with
promotional assistance.

Marketing trends—Watch sales have been rising also be-
cause of what is now a strong international consumer trend
towards the “‘watch wardrobe." This trend, most noticeable at
the top of the watch market, seems everywhere to be super-
seding the old established male habit of wearing and remain-
ing ever-faithful to only one wristwatch. Women started the
trend toward multiple watch ownership, but today it is the
young adults of both sexes who have developed a buying in-
terest in non-traditional watches of different types. This new
custom has led to widespread popularity for higher priced
special style watches such as: chronographs (with push-
button controls to permit the timing of events and the record-
ing of elapsed time); divers' watches with pressure-proof
cases and armored crystals (that appeal to many non-divers);
diamond-ornamented models (that contrast most sharply
with the bland, deliberately dull-looking watch traditionally
found on most wrists); and colored-dial waltches, including
day-and-date dress watches and divers’' watches (that are
obviously distinctive and draw immediate attention to the
wrist when worn).

New fashion styles, the convenience of continuous 12-
month operation assured by battery power, new technology,
and the swing towards multi-watch ownership are not, how-
ever, the only reasons for rising consumer demand for fine
quality watches.

New consumer benefit—Time-keeping accuracy has be-
come a subject of wide current public interest. Not too long
ago, the owner of a fine balance-wheel waich assumed that
two or three minutes deviation a week constituted the best per-
formance a watch could offer. But ever since Bulova offered
consumers the first written guarantee of in-use accuracy—
with the Bulova Accutron watch—guaranteed time-keeping
accuracy on the wrist has become a new standard for the
public.

Not too many consumers, at first, realized what they
had been missing. Anybody with an expensive “name-brand”
watch had assumed that their watch was, of course, "'accu-



Brenn ng—H. L. Rapp (right), president, Bulova International Ltd., assists at merchandising conference in Bienne plant with-(l. to r.)
S Jo'v heac. olBurova Information Cemer D. Buffat, head O‘Bu'ova ine rrprchand[smg R. Kocher, commercial manager; and A. M. Arnm,d the

Ccmﬂany 5 general manager in Switzerland. & Canada—A landmark at the Canadian National Exhibition in Toronto has a new name as a
Bulova sign replaces a Shell sign. Bulova is the official timekeeper for the Exhibition. (Teronto Globe and Mail photo,) L Lisbon—Dr.
Juventino Moreira (left), managing director of Cerﬂro Ele”tromco Relojoeiro Lda., Bulova's exclusive distributor in Portugal, I\Iadeua and the
Azores, at Bulova retailer seminar in Lisbon. U stem—A computer operator in Bienne facility checks printout of new computer system

installed to speed up worldwide distributor and Jeweler wamﬁ orders and deliveries. The system, which works in six languages (French, German,
Italian, Spanish, Portuguese and English) went into operation January 1, 1973.



rate.” As broadcast, telecast and telephone “time signals'
became more frequent and routine around the world, con-
sumers became more and more conscious of accuracy. This
resulted in a powerful new consumer desire to own and wear
Bulova Accutron tuning-fork watches that offer proven and
guaranteed accuracy on the wrist.

It is not surprising, therefore, that sales of Bulova Accu-
tron wristwatches continue to rise and that the Bulova Accu-
tron brand continues to be the worldwide bestseller above
$100 at retail—a market position first captured during the 1970
calendar year. With the introduction of fashionable mini
Accutron models for women, the sales potential for the Bulova
Accutron brand in world watch markets has been greatly in-
creased.

Marketing operations—While Bulova International, Ltd.
now serves more than 100 markets abroad, our subsidiaries
in Canada, Italy, the United Kingdom, West Germany and
France have developed into major operations. Each has an
important and substantial growth potential. Bulova Watch
Company, Ltd., headquartered in Toronto, continues to be by
far the largest marketer of fine quality watches in Canada. The
expansion of its Toronto plant was begun during the past
fiscal year to assure higher production rates of jeweled-
lever watches cased from components manufactured at
Bulova facilities in Switzerland. In ltaly, Bulova Watch,
S.p.A., reported that Bulova Accutron brand sales rose more
than 20 per cent during the fiscal year, strengthened by sales
of the Bulova mini Accutron line introduced, in Italy, in May,
1972, Gold-cased watches accounted for 50 per cent of this
subsidiary's sales, reflecting the very wide acceptance in ltaly
of Bulova as a leading prestige brand. Extensive sales
promotion activities in Italy included a consumer adver-
tising program using 22 national weekly and monthly mag-
azines, including '‘Selezzioni" (“Readers’ Digest"”), “'L'Euro-
peo," "Gente,” “Tempo,” '"Pancrama’ and "Epoca.” The
Dior fashion line for women was advertised in leading wom-
en's magazines, including “Grazia’ and “Annabella.” In
Great Britain, Bulova U.K. Limited increased sales of the
Bulova Accutron brand more than 75 per cent. Among the
jewelers who became Bulova franchisees during the fiscal
year were the thirty Watches of Switzerland retail outlets in
Great Britain and the H. Samuels group of more than 200 re-
tail jewelers. In West Germany, Bulova GmbH increased sales
of the Bulova Accutron brand so that for the first time the
brand accounted for more than 20 per cent of all sales (in
units) of electric and electronic watches retailed in West Ger-
many. The subsidiary established new Bulova Service
Centers in Duesseldorf and Berlin. The Bulova Accutron mar-
keting program included the introduction of the Bulova mini
Accutron line to the West German press and to the trade.
Consumer advertising included daily time signals over Radio
Luxembourg, which reaches up to 4 million West Germans,
and tuning-fork watch advertisements in "Bild-Zeitung,”
West Germany's largest circulation (4.5 million) national daily.
Special Bulova Accutron training and service programs were
expanded at the subsidiary's headqguarters in Pforzheim, in a
newly opened classroom area. In France, Bulova France S. A,
took a leading role in the introduction and promotion of the

new Bulova Dior fashion watch collection, in direct coopera-
tion with the House of Christian Dior. The number of French
jewelers with Bulova franchises increased 20 per cent during
the fiscal year, and the subsidiary continued its sales promo-
tion policy of prestige advertising, using such national mag-
azines as “L'Express’ and "Réalités."”

In Latin America, especially good results were achieved
by Bulova de Mexico, S.A. de C.V. where sales increased 46
per cent for the fiscal year ended March 31, 1973. The ex-
pansion of our sales force, coupled with a dynamic marketing
program, which included the Company's new products, such
as mini Accutron and Christian Dior, as well as an expanded
Caravelle line, enabled our subsidiary to open a substantial
number of new accounts, including several prestige retail
operations. As the brand Bulova becomes better known,
jewelers will carry Bulova products in greater depth. Of par-
ticular significance in this market is the program of service
and technical support given watchmakers, which fosters
greater confidence in the Company's advanced electronic
products.

Switzerland—Bulova's watch manufacturing facilities in
Switzerland, first established more than 60 years ago, again
set new records as the production of Bulova Accutron, mini
Accutron and jeweled-lever balance-wheel timepieces in-
creased appreciably during the fiscal year. More than 98 per
cent of Bulova's Swiss production is exported to our 120 mar-
kets around the world. All Bulova Accutron men's tuning-fork
watches sold outside the United States are produced at the
Bulova plant in Bienne, or Bulova-Citizens plant in Fujiyo-
shida, Japan. In addition, our Swiss plants produced all
the Bulova mini Accutron watches sold at retail during the
fiscal year. Production increases are scheduled for Bulova
Accutron, mini Accutron and jeweled-lever watches during
the fiscal year ending March 31, 1974. The largest increase
will be in mini Accutron production at the Swiss plants, and
at Bulova Park, New York, from which first deliveries abroad
will be made in the fall of 1973.

Bulova Design Center—For the second consecutive year,
this design group, in Geneva, Switzerland, was awarded two
Golden Rose Awards at the Baden-Baden International Jew-
elry Design Competition, sponsored by the Jewelry Institute
of Hamburg. These internationally prestigious design awards
were won by "“Stardust,” a one-of-a-kind fashion watch in
white gold ornamented with diamonds, and ''Isabelle," also a
white gold design, featuring an extra narrow bracelet-case
ornamented with interchangeable precious stones. The two
prize-winning Bulova watches were exhibited for the first
time, in Duesseldorf, last October, when the Golden Rose
awards were formally presented by Dr. Walter Carlein, the
Lord Mayor of Baden-Baden.

Japan—Bulova-Citizen Company, Ltd., headquartered in
Fujiyoshida, Japan, 51 per cent owned by the Company and
49 per cent owned by Citizen Watch Company of Japan, re-
ported that tuning-fork watch production in Japan had in-
creased in accordance with our production plans. Half the
production is for the Bulova Accutron brand marketed by Bu-
lova International in the Far East and half for Citizen Watch
Company's Hisonic tuning-fork brand. Production at the plant



A New Mini—H. Schaller (center), chief of Bulova's Research and Development laboratory in Switzerland, discusses engineering of new mini
Accutron movemnnt with W. Baumgartner (left), chief of the horological design department, and P. Mosimann, chief of the electroni ca | Jurd[(_}-
ries. B Poising—E Vau\,l'er Bulova's 'e“hnmdl director in Switzerland, observes a technician poising a balance wheel,

—R. C. Negri (nqh.;, managing director of Bulova in Italy, checks the time on his Bulova Accuquartz watch at ceremonies al Radio I\101 te LarIL
honering Bulova as hs 0Idt:°t It a d"1 iqu jage advertiser. Bulova is official timekeeper for the station, which broadcasts Bulova radio time sig-

nals daily D W Bulova was literally on the track—and on TV screens worldwide—at the World Bicycle Championships
held in Marseilles in 19?2




started in September, 1971.

Bulova International's operations in the Far East con-
centrated their marketing efforts on Japan, one of the major
potential markets for Bulova International's growth overseas.
A unique organization was created for this purpose. With its
own marketing subsidiary in Tokyo, a distributor was ap-
pointed to market its products to the Japanese retail trade.
Bulova shares the marketing functions with this distributor.
It is responsible for the special styling requirements in Japan,
does the importing, and cooperates with the distributor in
setting up service and sales training programs. The distrib-

Bulova’s Watch Markets Around the World

utor is responsible for selling and promotional activities. The
initial results of this cooperative arrangement are most en-
couraging and it is expected that this special approach to a
very special market will make a rapid place for Bulova prod-
ucts in Japan.

Licensed produclion—Production of tuning-fork watch
movements by Ebauches, S.A. in Switzerland, under the
terms of the Company's licensing agreement with Ebauches,
S.A. increased, as other major firms distributed tuning-fork
watches under their own brand names. Ebauches, S.A. pays
Bulova a royalty for each tuning-fork watch produced.
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Antigua Dominican Republic lceland

Argentina* Iran
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* Indicates direct markeling organizations.
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Perspectives on Bulova

Here are some searching questions your management has
answered during the past year.

Question: |s Bulova now developing or does it have under
investigation any new types of waich systems beyond the
present generation quartz crystal based systems?

Answer: Yes, we do have under development not only sec-
ond and third generation quartz crystal systems but also
nuclear-based timepieces for which we have already re-
ceived patents. Furthermore, we are investigating advanced
electronic and display subsystems which will lead hopefully
to other exciting new timepieces.

Question: Why has Bulova stock done poorly on the New
York Stock Exchange during the past year even as Bulova
continued reporting strong sales and earnings increases?
Answer:  Your management is also disappointed in the
performance of our shares on the stock exchange. But we
have never sacrificed our long-term growth objectives for
near-term stock market advantages or short-term profits.
That is why our consumer business, which is where our major
profit potentials lie, has had uninterrupted growth for 11
years. We recognize also that the stock market has been
responding passively or even negatively towards many strong
companies, and this trend, which has been widely com-
mented upon in the financial press and investment com-
munity, seems related in part to the increasing institutionaliza-
tion of the market. Over the past decade, for example, stocks
of many strong companies had been selling somewhere
between 15 to 20 times annual earnings per share. Some
institutional investors now have recently been pushing the
prices of a few selected growth stocks to 40 or more times
annual earnings. Other companies that are fine earnings per-
formers but which have not been so favored have recently
seen the price of their stocks drop to below ten times earn-
ings. We hope that this situation, which has affected Bulova,
will be a temporary one.

Question: Why does Bulova not have on the market an
electronic digital-display watch?

Answer: The largest American, Swiss and Japanese watch
manufacturers, besides ourselves, have also not yet seen fit
to bring such products to market. Bulova, moreover, elected
not to introduce such a product, even though we were pos-
sibly the first watch company to experiment in the laboratory
with electronic digital displays. This experimentation, which
began almost ten years ago did not, in our opinion, warrant
the incorporation of either light-emitting diode (LED) or
liquid crystal display (LCD) dials on our watches. The LCD
system had a life of from 6 to 18 months, involved compli-
cated servicing because of up to 64 electrical connections,
and was not easily readable.

While the LCD is being constantly improved, we are not
yet satisfied that it is a proper product for Bulova. We feel that
additional research will, within a relatively short time, provide
better solutions to digital display and prefer to continue our
development work into 1974. The LED system demands large
amounts of power—requiring one or more additional bat-
teries, which in turn result in an oversized watch.

Its most questionable characteristic, as far as long-term

marketability is concerned, is the necessity on the part of the
wearer to press a button to see the time, which is inconvenient
or impossible under many daily human situations, When
the readout is not "‘on demand', the wearer is looking at a
blank dial. At the present level of development it is a very
expensive novelty, but one whose technology is certainly
available to Bulova, if and when consumers by their actions
tell us they are willing to accept the inconvenience and cost,
to warrant our bringing such digital-display watches to mar-
ket.

There is no question that there is a place in the market
for watches that utilize digital display. Our present Caravelle
line offers such products at moderate prices with conven-
tional movements. They will also be available early in 1974
in battery-powered versions. Both offer digital time to the
actual second, which is not readily available in the solid state
products at far higher prices.

Question: What is the future of the tuning-fork watch?
Answer: We and other industry observers forecast sub-
stantial increases in the sale of tuning-fork watches to both
men and women throughout the 'Seventies. Accutron brand
sales, we note, have accounted for nearly 90 per cent of
the over 4 million tuning-fork watches now worn by con-
sumers around the world. The remainder were manufac-
tured under Bulova license and are marketed by seven
prestigious watch companies under their own brand names.
Most tuning-fork watches sold are worn by men, though
some women, including Princess Margaret of Great Britain,
have for years enjoyed wearing men's style Accutron
watches. Only Bulova has developed, is manufacturing, and
is marketing miniature tuning-fork watches for women. These
were introduced in limited numbers in December, 1971, in
Paris, but this year are being marketed in increasing volume
in all major markets served by Bulova. Today Bulova offers,
domestically and worldwide, a total of 150 styles of Accutron
watches—in response to consumer fashion trends, and to
serve as broad a selection of income groups as possible.
Consequently, Accutron is not just another luxury watch,
but the creator of a new market—at the top end of the watch
market—of people of all ages, income groups and fashion
tendencies who seek the assurance of proved guaranteed
in-use accuracy, to within 60 seconds a month. That guar-
antee, the first of its type in the watch industry, defines the
maximum error of an Accutron watch (when properly ad-
justed) not its maximum accuracy. Unlike all other watches,
for example, Accutron men's styles have a consumer self-
regulation feature that permits the owner to maintain an in-use
accuracy to within one or two seconds of the right time all
year long—merely by positioning the watch overnight, when
it's off the wrist, to compensate for the second or so, fast
or slow, that it normally averages day-by-day. When you add
to these factors the realization that volume production, im-
proved engineering and high demand result in cost savings
—that enable Bulova to offer for sale this fall new, slimmer,
smaller Accutron products at a $95 starting price (compared
to a $175 starting price 13 years ago)—one can begin to un-
derstand that their future is bright.
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Financial Review

Sales and Net Income—Total sales for the year ended March
31, 1978 rose 20% to $176.7 million. Earnings before taxes
increased 23% and net income increased 65%. These gains
reflected improvements in each of the three major areas of
our business: domestic consumer products, international con-
sumer, and industrial-defense.

Profits improved as a result of higher operating results
in our domestic consumer business, a return to profitability in
our industrial-defense operations and a reduction of operat-
ing losses in certain foreign subsidiaries.

The effective income tax rate declined because of im-
provement in overseas operations as well as certain tax bene-
fits accruing from our production facility in Samoa.

Higher interest expense reflected higher borrowing to
support the increased business.

Consumer Producis—Total consumer products sales in-
creased for the eleventh consecutive year. With the introduc-
tion of the Accuquariz line during the September quarter and
the ladies' Accutron line during the December quarter, do-
mestic consumer sales rose 8% and international consumer
sales increased 23%.
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Industrial-Defense—The pickup in our industrial-defense
business which became noticeable during the March 1972

quarter accelerated during the year and tofal sales reached

$36.2 million, up from $20.1 million the prior year, As noted,
industrial-defense operations were profitable following last
year's loss.

Backlogs at March 31, 1973 were $38 million compared
to $22 million at the end of the prior year.

Financial Position—Qur financial position remained
strong at March 31, 1973. Of the $11.7 million increase in in-
ventories, more than half resulted from a buildup in produc-
tion of the mini Accutron and Accuquartz lines, an increase
in industrial-defense materials, and the revaluation of foreign
currency invenlories.

Receivables increased due to a strong March quarter in-
cluding shipments also of mini Accutron and Accuquartz
products.

In view of the continued expansion of our business as
we look ahead, including higher capital expenditures, man-
agement is considering the funding of a portion of the Com-
pany's short-term debt. No equity financing is contemplated.

1964 1965 1966 1967 1968 1969 1970 1971 1972 18973



Ten Year Financial Review
Fiscal Years Ended March 31 (000's omitted except for per share data)

Bulova Watch Company, Inc. and Subsidiaries

1973

1972

1971

1970

1969

1968

1967

19686

1965

1964

Operating Results:
Netsales .........
Income before in-

come taxes and
minority interests .
Net Income .......
Cash Dividends paid
Earnings retained af-
ter cash dividends

Per Share Data:
Net income per
Sharal - L asateis
Net income per
share based on
average number
of shares out-
standing during
2 ACH R S
Net income per
share assuming
full dilution .....
Cash dividends paid
pershare .......
Stock Dividends and
Stock Split ......

Financial position
(Year-end):
Currentassets .....
Current liabilities ..
Working capital ...
Total assets . ......
Stockholders' equity
Stockholders’ equity

per share** .....
Long-term debt . ...

Additional data:
Additions to Plant
Property, net .. ..
Average number of
shHates ™" i

$176,650 $146,638 $145,265 $158,657 $148,929 $139,753 $123,877 $98,755 $84,201 $72,969

11,544
6,503
2,245

4,258

$1.74

$1.74

$1.64

60¢

9,358
3,950
2,240

1,710

$1.06

$1.06

$1.06

60¢

$1564,819 $132,861

64,916
89,903
179,221
76,441

$20.43
33,947

45,262
87,599
154,895
72,163

$19.29
33,953

18,248
6,190
2,201

3,989

$1.69

$1.65

$1.57

60¢

$122,347
34,088
88,259
141,940
69,956

$18.87
35,203

156,871
6,782
2,074

4,708

$1.92

$1.81

$1.76
58¢

50%

$111,554
24,946
86,608
128,927
64,814

$17.90
36,507

14,044
5,944
1,778

4,166

$1.79

$1.59

$1.58
54¢

2%

$103,128
40,907
62,221
119,024
5091

$16.68
18,607

$ 2843 § 4668 3 3068 % 2,689 & 2,880

3,741

3,728

3,665

3,687

3,328

9,569
4,537
1,460

3,077

$1.42

$1.21

$1.25
46¢

2%

$104,187
43,943
60,244
118,097
50,021

$156.51
22,974

$ 2609

3,202

7,475
3,900
1,207

2,693

$1.24

$1.04

$1.09
38¢

2%

$ 99,259
41,854
57,405

112,483
46,404

$14.56
23,190

$ 2401

3,142

6,431
3,244
1,182

2,062

$1.03

$.87

$.93
38¢

2%

$88,240
32,152
56,088
88,870
43,360

$13.72
22,482

5,684
2,785
1,158

1,627

$.89

$.74

$.79
37¢

2%

$74,008
18,887
55,116
83,581
41,270

$13.10
22,482

4,146
2,432
1,121

1,311

$.78

$.65

36¢

$62,229
26,328
35,901
71,146
39,442

$12.59
4,400

$ 1,609 $ 1,157 § 1,106

3,136

3,111

3,098

* Based on the average number of shares outstanding during each period adjusted retroactively for the 2% stock dividends of June 1964 to 1868 and the 3-for-2 stock

split of July 1969.

=+ Based on number of shares outstanding at the end of each period, adjusted retroactively for stock dividends and stock split.
==+ Excluding stock held for resale, adjusted for 2% stock dividends of June 1964 to 1968 and the 3-for 2 stock split,
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Consolidated Balance Sheet

March 31, 1973 and March 31, 1972

1973

1972

Assets
Current assets:

Cash ...

Receivables:

Customers' accounts

O U710 3 7S als ) o o e ol e e S o) e O N PP o i et e s e

QOther

Less allowance for doubtful receivables ........iiviiiieiiirinanin s

Inventories (note 1¢):
Watch materials, including finished parts ...... ..o,
Industrial -and: defense mMaterals & i i vn dewvinie s asiaeiissiot wam s -
s el A i L Kot A R N e e R e e e T ot e T S

Other

...........................................................

Prepaid expenses (including $1,550,257 prepaid U.S. income taxes in 1973) ....

0] 2zh | ot 20 e F = s AL e e st e S S S VS T PR PR B

Other assets ..

Plant property, at cost (note 1d):
Land, buildings and improvements ... . veeeuimausnmioreriirinerasanss
Machinery and equipment ... .o cnvasies s sme s s s s
Furniture, fixtures and leasehold improvements ...........ciiiiiiiiirarnen.

ST o g (ET (=T e =T or o (214 o s O R N g e et BT Y

S TSR R Lo o T s e S M e e S s SR L S o R R PN

See Notes to Financial Statements
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$ 6,407,869

$ 6,661,883

47,952,796 43,237,765
13,066,576 10,037,044
2,241,679 2 I B
63,261,051 54,191,926
1,695,290 1,468,285
61,565,761 52,723,641
69,814,205 60,996,127
9,424,732 6,874,249
3,643,892 3,434,125
1,189,908 1,110,601
84,072,737 72,415,102
2,772,665 1,060,358
154,819,032 132,860,984
4,248,057 2,136,862
15,026,849 14,475,002
18,340,998 16,861,482
3,133,826 2,766,353
36,501,673 34,102,837
17,030,450 15,402,518
19,471,223 18,700,319
682,663 1,196,665
$179,220,975 $154,894,830




Bulova Watch Company, Inc. and Subsidiaries

March 31, 1973 and March 31, 1972

18973

1972

Liabilities and Stockholders’ Equity
Current liabilities:
Unsecured notes payable:
=121 ) oo SO S e g A U A Y A T B
Others
Current installments of long-term debt (note 4) ....... i iiiiiiiiinnennnn.
e EEeT ] 4 LB O LEh 2| - O o e A o o N S S A S e S AT e B e
ACCPUEC BHBNSES = 21t e il ais 2ooa b tashAze) o ap rad LA om0 e
Accrued Federal and foreign inCome taxes « ...« .vvvin et iiearasannnasnonss

o) (LN o E L1 o e D= b ey PR s B s peym L g BB e el ol

Long-term debt (note 4):
5% Promissory Notes due May 81, 1979 .. .cns von v cimamiinnves samsinin st
4V % Convertible Subordinated Debentures due August1, 1984 .. .............
6% Convertible Subordinated Debentures due February 1,1990 ...............
Mortgages and other loans payable . ......covoniiiriiiiientiiininiinns e

Dalerradaes Bl Intomeinole ek o i o Rtk d ey ot A S B ARy T
oy 72 g fra ATl )1 e R R ) o et | e e i
Reserve for foreign operations (note 10) ......ovviiiiiii i i ranannn..
Minority interests in net assets of subsidiaries ... .. .o viiiiiiiii i ienia

Stockholders' equity (notes 4 and 5):

Common stock, $5 par value:

Authorized: 7,500,000 shares.

Issued: 1973—3,742,273 shares; 1972—3,741,718shares ,.......c.........
G TS OIS it vt ensmnmisi - ot s a4 sl vhrvm i Al o 6 A T8 e e T s
o R0 (T Lo o T L i e D e S I I A R ot e

Deduct common stock, at cost, held for resale to officers and employees:
1673=672 shares; 1972—1,503 Shares s +u « vl satalaain b 4 e 4y hiaasdeils e

Totaliatocknoldars! BT L o s dhis il e o et i isiatmimase wivca

See Notes to Financial Statements

$ 38,432,425
648,226
1,584,473
13,832,265
8,576,409
1,842,259

64,916,057

8,000,000
1,482,500
21,179,300
3,285,302

33,947,102
1,265,433
1,026,717
847,424
777,655

18,711,365
8,627,392
54,110,818

76,449,575

8,988
76,440,587
$179,220,975

$ 25,979,240
202,711
1,379,052
8,720,968
6,690,165
2,289,670

45,261,806

9,280,000
1,481,200
21,179,300
2,002,128

33,952,628
918541
1,323,524
678,486
596,866

18,708,590
3,621,611
49,852,419

72,182,620

19,641
72,162,979
$154,894,830
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Consolidated Statement of Income and Retained Earnings

Years Ended March 31, 1973 and March 31, 1972 1973 1972
N R S o e A N = A . S S i Ty o e AT sl D $176,650,013 $146,637,513
e e e (ol R [ 8 e e Wit St e oR s B R e e e e e e 118,992,489 96,741,021
Gross prof oM iBaleg - - e et ceree it R R e s S e 57,657,524 49,896,492
Selling, general and administrative BXPENSes . ... vvieeei e iaiiaiaenianns 37,831,323 34,051,279
Profit from operations (after deducting depreciation:
197332072402, 972=8L020,257) . v miie simie sisarmieieis wons hainin s 19,826,201 15,845,213
Income charges (credits):

Texes i oter I Ran i NCOMBIEROES s ot int i e sl i e e amh ST e e e s 5,406,110 4,139,871

IRterest O RGeSl b i e S ae g Pt et S it aVk i S eslsia i & 2,014,863 2,203,049

L 2 TN (o o) B A 8 Lo (A e A s A e A R e A S e B T oy o s e 1,950,096 1,439,931

Contributions to employees' retirement plans (note 7) ... ..o i, 499,491 431,017

Royalties, interest and other iNCOME - .. v v vivn cvriine voesvvinaseenien. caain (1,588,0086) (1,727.626)

8,282,554 6,486,242
Income before income taxes and minority interests in net income (loss)
By ofetie T s en i M R R DU RETE, o | Sl o NS, f 11,543,647 9,358,971
Income taxes (notes 1e and 3):
LS an s e G EEE o e s oid v crveam T4 N o i e e AR S ey 3,192,401 4,055,665
B T B A O Y oo e et Lo e o o8 2o 4 e SV e e S P 1,659,738 1,499,705
4,852,139 5,555,370
Income before minority interests in net income (loss) of subsidiaries .. .. 6,691,508 3,803,601
Minority interests in net income (loss) of subsidiaries ..........civeiiiniienan. 188,323 (146,334)
P T e e e e e de iy oo 6,503,185 3,949,935
Retained earnings at beginning of the Year .. ....vuer i iinriiniareeneennsns 49,852,419 48,142,206
56,355,604 52,092,141
Deduct dividends paid:

ST 0 e o (AT oy LSBT 8 L ISR S A G Tl ) e e 2.244,786 2,239,722
Retained earnings at end of the year—(notes 4 and 8) .........coiviiirniunennn.. 54,110,818 49,852,419
Net income per average common share (Note Th) .. vvvenvrnn e e riannanas $1.74 $1.06
Net income per share assuming full- dilution (note 1h) ....... .. ..., $1.64 $1.06

See Noies to Financial Statements



Consolidated Statement of Changes in Financial Position Bulova Watch Company, Inc. and Subsidiaries

Years Ended March 31, 1973 and March 31, 1972 1973 1972
Working capital was provided from:
Operations:
L1 g loTe) 15 (e tae ot Ay S D AT ety L0 0y o w  Fime L E e I s TR PR $ 6,503,185 $ 3,949,935
Charges (credits) to income which did not involve working capital:
BORTOSIAlION: ot sieing v ot se ISt Sy s e e e e e 2,072,102 1,920,257
B = 0 8 (0[S o 0 A0 o b e e A it koo 77 P N S P e e P e 497,372 43,004
Decrease in deferred iNCOME ... oviv it vt eanennai i vivonesin (296,807) (238,577)
8,775,852 5,674,619
Transactions in the Company's capital stock .....cooiiiiviinviiiianinvnvnen. 19,209 497,192
Proceeds from mortgages and Other 108NS . ... . vevue e e s vanaens cnsnnenan 1,701,593 1,253,448
Reserve 10r foreign. OReIatIONS i« v e e s oisismss ain wimswuin e smms st s s ooy 168,938 678,486
Minority interest in net assets of'subsidiaries . ......ocviiivnii i in i, 180,789 341,428
D SpOSals Of DA R B e T e e e e e A i 104,696 97,875
DI Eta e GRS i 5 s s Fe i) e e S h iy S e oty e Lt & A 514,002 (630,759)
11,465,079 8,012,289
Working capital was required for:
BiviendSlo: StOCKROIGEEGIAI L v s Srnter s /et e - o e e g o o 2,244,786 2,239,722
Adaitona 0 DIant DTRROIII. - o e e e A e T L e 2,947,702 4,765,707
o (Yo (9701 11es A Los R Lol T Mt 21 51 ) b S L = S T BT sl b, 0 ORI O 1,707,119 2,503,578
(O AraRselS: Shaa oiie o ont L e S S e e S | o S O o | 111 2,101,195 (887,372)
Deterred 1aXes O INCOME ;s vucinivi s e iiatdah o st o v snrs 2 came s rosliviy 150,480 —
9,161,282 8,671,635
Increase (decrease) in working capital ................................... $ 2,308,797 $ (659,346)

Increases (decreases) in components of working capital:
Current assets:

(6771 L Nl PO, N e L L ey L R T 2 B $ (254.014) $ 826,398
SRS E e 0] o A NN o I S I By BT b et ho L R e T e 8,842,120 4,698,520
IRVEHIDRBE - sh ol e n o T L et 0 11,657,635 4,832,973
R A eI EARES 2. | e tinin mrssn e o R d e e ) 1,712,307 156,239
21,958,048 10,514,130
Current liabilities:

Unsecured notes payable and current installments of long-term debt . ......... 13,104,121 7,733,086
O AN i e et K rbsrg o R S M N P e P o 5,111,297 1,752,947
P{eiol gL ) 4101 LA T U e i DRI - 8 R L L L et WL 1,886,244 724,928
Accrued Federal and foreign inCOME tax8s .. .vvveiereroreein e ennnnenns (447,411) 961,615
19,654,251 11,173,476

Increase (decrease) in working capital ... .. ... ... ... ... .. .. ... ..... $ 2.808,797 $ (659,346)

See Notes to Financial Statements
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(Notes to Financial Statements, continued)

Note 5. Stockholders Equity:

In addition to the common stock, 500,000 shares of preferred stock are authorized for issuance. The following represents
the transactions affecting stockholders' equity during the two years ended March 31, 1973:

Balance March 31, 1971 .....

Add:

Shares issued upon con-
version of $453,700 of
convertible debentures,
net of related deferred
debt expense ........

Shares issued upon exer-
cise of stock options or
distributed for employee
service awards .......

Nel INeome o s deho

Deduct cash dividends ......

Balance March 31, 1972 .. ...

Add:

Shares issued upon con-
version of $8,700 of
convertible debentures,
net of related deferred
debt ‘expense ........

Shares distributed for em-
ployee service awards . .

Purchases of common
SIOCKBECOBE e

Netiincome . 2. or e siomas

Deduct cash dividends ......

Balance March 3%, 1973 .....

Stockholders’ equity

3,742,273

Common stock, Treasury
$5 par value, Treasury Commaon Capital Retained shares,
shares issued shares Total stock surplus earnings at cost

3,711,804 4,268  $69,955574 18,559,020 3,314,702 48,142,206 (60,354)
29,209 443,718 146,045 297,673
705 ( 2,765) 53,474 3,525 9,236 40,713
3,949 935 3,949,935
29,914 ( 2,765) 4,447 127 149,570 306,909 3,249,935 40,713
(2,239,722) (2,239,722)
3,741,718 1,503 72,162,979 18,708,590 3,621,611 49,852,419 (19,641)
555 8,556 2775 5,781
(3,831) 59,206 59,206
3,000 (48,553) (48,553)
6,503,185 6,503,185
555 (831) 6,522,394 2778 5,781 6,503,185 10,653
(2,244,786) (2,244,786)
672 $76,440,587 18,711,365 3,627,392 54,110,818 (8,988)

On July 27, 1971, the stockholders approved the adoption of the 1971 Stock Option Plan for key employees reserving for
issuance thereunder, 158,922 shares of common stock. On November 3, 1972, the Board of Directors, subject to approval by
the stockholders, increased the shares reserved for issuance to 250,000 shares. The plan provides for the issuance of qualified



Bulova Watch Company, Inc. and Subsidiaries

and non-qualified options or combinations thereof. Options to purchase 57,000 shares were available for grant at March 31,
1973. Options exercised during the two years ended March 31, 1973 and shares under option at March 31, were as follows:

Market Value
Number Option Price * at Date Exercised
of Average
Shares Per Share Aggregate Per Share Aggregate
Options exercised:
Yearended March 31, 1972 i s, oo i, 705 $18.10 $12,761 $26.35 $18,576
YaarendadiMarch 31, 073 . o None - — = =
Shares under option at March 31, 1873 . ........... 140,500 $21.56 3,029,180
52,500 $17.06 895,650
193,000

* Market value at date of grant.

During the year ended March 31, 1973, options for 52,500 shares at $17.06 per share were granted (142,000 shares at $21.56 in
1972). All options are exercisable at date of grant provided the recipient has no outstanding option at a higher price. Options
for 41,712 shares expired or were cancelled in 1973 (none in 1972).

Note 6. Contracts Subject to Renegotiation:

Profits under contracts with the United States Government upon the assumed earnings rate (unchanged during the year),

subject to renegotiation have been cleared through the year
ended March 31, 1972, Management is of the opinion that
no excess profits were realized for the year ended March
31,1973,

Note 7. Retirement Plans:

The Company maintains a non-contributory pension plan for
all of its employees in the United States. The Company's re-
quired contribution to the fund is determined after giving
consideration to assumed earnings on the fund assets. Based

earnings of the fund were sufficient to provide for the ac-
tuarially computed benefits and, accordingly, no provision
for contributions by the Company was required for 1973
or 1972.

Separate retirement plans are maintained by the Com-
pany's Swiss branch and by several foreign subsidiaries.
The contributions to employees' retirement plans as reflected
in the accompanying statement of income and retained earn-
ings for 1873 and 1972 relate to the foreign subsidiaries of
the Company.
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Report of Independent
Certified Public Accountants
The Stockholders and Board of Directors
Bulova Watch Company, Inc.:

We have examined the consolidated balance sheets of
Bulova Watch Company, Inc. and subsidiaries as of March
31, 1973 and March 31, 1972 and the related statements of
income and retained earnings and changes in financial posi-
tion for the years then ended. Our examination was made in
accordance with generally accepted auditing standards, and
accordingly included such tests of the accounting records
and such other auditing procedures as we considered neces-
sary in the circumstances.

In our opinion, the aforementioned financial statements
present fairly the financial position of Bulova Watch Com-
pany, Inc. and subsidiaries at March 31, 1873 and 1972
and the results of their operations and changes in financial
position for the years then ended, in conformity with gen-
erally accepted accounting principles applied on a consistent
basis.

Peat, Marwick, Mitchell & Co.
345 Park Avenue

New York, New York
June 8, 1973
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Bulova Watch Company, Inc. and Subsidiaries

Products

Consumer Producis—Domestic

Watches:

Accuquartz—quartz wristwatch, patents
pending. Introduced, 1971. Suggested
retail price: $200 and up.

Accutron—patented electronic

tuning-fork watch. Introduced in 1960.
Suggested retail price: $100 and up.

Mini Accutron—tuning-fork watch for women.

Introduced 1971, Suggested retail
price: $135 and up.

Bulova—America's leading jeweled-lever
watch brand since 1933. Suggested retail
price: $35.00 and up.

Caravelle—largest selling jeweled-lever
watch in U.S.A. Introduced in 1961.

Suggested retail price: $10.95 to $59.95.

Christian Dior—high-fashion watches.
Intreduced, 1968. Suggested retail price:
$115 and up.

Clocks—A complete line of clocks by
Bulova. Suggested retail price:
$7.95 and up.

Service Products—Repair parts, cleaning
solutions; watch service equipment.

Consumer Products—International

Major Marketing Subsidiaries:

Bulova Watch Co., Ltd.—Canada

Bulova International Ltd.—Bermuda,
Hong Kong, Japan, Switzerland

Bulova Watch S.p.A.—Italy

Bulova U.K. Ltd.—United Kingdom

Bulova GmbH—Germany

Bulova France, S. A—France

Universal Geneve—Switzerland

Indusirial Defense Divisions:
Systems and Instruments— )
fuzes, automation and industrial
products.
Electronic Division—
quartz crystal and tuning-fork
frequency control systems and
components.
Providence Division—
industrial and fuze applications.
Timer Division—
Accutron-based industrial timers.

Subsidiaries

Atlantic Time Products Corporation

Bulova (Africa) (Proprietary) Limited

Bulova-Citizen Company, Ltd.

Bulova de Mexico, S. A. de C. V.

Bulova Electronics International, S. A.

Bulova France, S. A.

Bulova GmbH

Bulova International Limited

Bulova Toyo Corpaoration

Bulova U.K. Limited

Bulova Watch Company Limited

Bulova Watch S.p.A.

Manufacture Des Montres Universal
Perret Fréres S. A.

Pacific Time Corporation -

Recta Manufacture d'Horlogerie S. A.

Reldgios Universal e Bulova Ltda.

Relojes Universal Argentina, S.A.C.|.

Societé de Vente des Montres
Universal S. A.

Universal Geneve of Canada Limited

Universal Geneve U.K. Ltd.

Universal Geneve de Espana, S. L.

Universal Geneve de Mexico, S. A. de C. V.

Bulova Plant Facilities

Domestic Plant Locations
Bulova Park, Flushing, N.Y.

Christiansted, St. Croix, Virgin Islands
Providence, R.l. (Plant #1)

Providence, R.I. (Plant #2)

Rolla, N. Dakota

Sag Harbar, N.Y.

Tafuna, American Samoa

Valley Stream, L.I., N.Y. (Plant #1)

Valley Stream, L.I., N.Y. (Plant #2)

Warwick, R.I.
Woodside, N.Y. (Plant #1)

Woodside, N.Y. (Plant #2)

Functions

Research, Manufacturing,
Administration & Distribution

Manufacturing
Manufacturing

Manufacturing

Manufacturing
Manufacturing
Manufacturing

Manufacturing, Engineering &
Development

Manufacturing, Engineering &
Development

Manufacturing
Manufacturing, Development

Production. & Assembly

Products

Watches, Research and Development;
Timers

Watch movements

Watch cases; Industrial and
Government products

Watch cases; Industrial and
Government products

Jewel Bearings

Watch Cases

Watch Movements

Automation Equipment, Timing Devices
and Controls for Industry and
Government

Automation Equipment, Timing Devices
and Controls for Industry and
Government

Watch cases; Industrial and
Government products

Clocks; Watch service equipment;
Electronic products

Quartz Crystals, Filters, Oscillators and
Servo-amplifiers for Industry
and Government

Foreign Manufacturing Facilities
Bienne, Switzerland (Plant #1)
Bienne, Switzerland (Plant #2)
Fujiyoshida-Shi, Japan
Geneva-Carouge, Switzerland
Neuchatel, Switzerland
Pforzheim, W. Germany

Tao Yuan, Taiwan

Toronto, Ontario, Canada
Villers-le-Lac, France

Manufacturing
Manufacturing
Manufacturing
Manufacturing

Assembly, Research & Manufacturing

Assembly

Manufacturing

Assembly, Sales & Service
Manufacturing

Watches and components

Watches, Compasses; Escapements
Watches

Watches

Watches and Watch movements
Waliches

Watch Cases

Watch Cases, Clocks; Timing machines
Machinery and Equipment

In addition to the United States and Canada, sales and warehousing facilities are located in Argentina, Brazil, France,
Hong Kong, Italy, Japan, Mexico, South Africa, Spain, Switzerland, United Kingdomand West Germany.
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Directors and Officers

Directors (Other affiliations in part)

Gen. Omar N. Bradley

(Chairman)

Chairman Emeritus, The George C. Marshall
Research Foundation, Trustee, Freedoms Foundation
at Valley Forge, Inc.

Benjamin H. Dorsey
An attorney practicing in Washington, D.C.

Sol E. Flick

(Executive Vice President and General Counsel)
Director, Executive Committee, Chelsea National
Bank; Director, Booth Memorial Medical Center;
Chairman, Scholarship Committee, Brooklyn
College, N. Y.

Rodney C. Gott

Chairman, President, and Chief Executive Officer, AMF
Incorporated, Director, The Black & Decker Mfg. Co.;
Associated Dry Goods Corp.; Trustee, Franklin Savings
Bank; American Museum of Natural History;

Council of the Americas Inc.

Harry B, Henshel

(President)

Trustee & Chairman, Development Committee,
Member, Executive Committee, Adelphi University;
Director, United Nations Association of the

United States of America

James McCormack
Chairman, The Aerospace Corp.; Director,
Communications Satellite Corp.,; Eastern Airlines

John L. Weinberg

Partner, Goldman, Sachs & Co.; Director, Cluett,
Peabody & Co., Inc.; Cowles Communications, Inc.;
General Development Corporation; The B. F. Goodrich
Company; Kraftco Corporation; Knight Newspapers,
Inc.; U. S. Financial, Inc.

Transfer Agent
Morgan Guaranty Trust Company of New York

30 West Broadway,
New York, New York 10015
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Version 1 Version 2 Version 3

The Men’s Lib Watch

Is your wristwatch a time chauvinist? Does it demand too
much of your time for the time it gives? With the
boredom of winding it every day? And the drudgery of
turning the hands through 24 hours, just to reset the date?
(Maybe it doesn’t even tell you the date. Or the day.) ¢ Well,
Bulova has a watch that will give you freedom, now A
self-winding date and day watch. With a quick-set feature
that lets you adjust end-of-the-month dates with a pull
and push of the stem. { It's water resistant and shock
resistant (to help free you from worrying about its health).
And it has a time-tested Bulova movement (to help free
you from wortying about its reliability). ¢ The Quick-Set
Date and Day Automatic. In styles ranging from radical
to conservative. At all fine jewelry and department stores.

BULOVA. These days the right time 1sn't enough.

Watches shown from left to right: President "C”. 23 jewels. 875. Clipper "AQ"”. 17 jewels. $75. Senator "F". 23 jewels, 10K solid gold bezel case. $95.




Once upon a time, there lived a man
who had the powerto turn everything
he touched into solid gold...

All cases and bracelets: 14K solid gold. Styles shown (from top of page): #85012—17 jewels. $425. #55045—23 jewels. $325. #55042
—23 jewels. $285. #55792—23 jewels. $550. #55026—23 jewels. $165. Many other styles at fine jewelry and department stores.







This may be the

most accurate watch
ever made.

That's the only claim we’ll make, right now, for our new
quartz crystal watch: the Bulova Accuquartz.”

Chances are, you've been reading a lot of exciting claims,
lately, on the accuracy of similar watches. If oxr claim seems
kind of quiet by comparison, there’s a good reason:

So far, no quartz watches (including our own) have
been worn on consumers’ wrists long enough to justify claims
for minute-a-year accuracy in everyday use.

On the other hand we can tell you that, in our laboratory,
the Accuquartz watch doesn't gain or lose more than 5 seconds
a month.

Its quartz crystal splits eachsecond
into 32,768 parts.

How accurate is the Accuquartz watch?

Very. And here’s why:

In an ordinary watch, a spring makes a little balance-
wheel spin back and forth 5 times a second. On the 5th spin,
one second has gone by.

But in the Accuquartz watch, the spring is replaced by a
tiny battery (which lasts a full year). And the balance-wheel
is replaced by a hair-like crystal of the finest Brazilian quartz,
suspended on wires in a miniature vacuum chamber. Here’s
how it works:

Electric current from the battery goes through a circuit
to make the crystal vibrate. But instead of dividing each second
intoonly 5 parts (as the balance-wheel does ) the quartz crystal
vibrations divide each second into 32,768 parts.

And that's where the accuracy comes in:

If the balance-wheel misses a beat, it's a whole fifth of a
second off. But if our quartz crystal misses a beat, it's only one-
32,768th of a second off.

126 transistors plus a tuning fork
for reliability.

How do all those thousands of vibrations get turned into the

right time?

Each vibration sends a tiny electric impulse through a
maze of 126 transistors. By collecting the impulses into
groups, the transistors divide them down from 32,768 per
second to a mere 341%5 per second. These final impulses acti-
vate a miniature tuning fork, causing it to vibrate at a steady
341Y5 times per second. The tuning fork vibrations move the
gears, which turn the hands which tell the time with awesome
Accuquartz accuracy.

The combination of high frequency quartz crystal vibra-
tions, plus highly stable solid state electronic components,
integrated with the time-tested tuning fork concept adds up to
one of the most dependable timepieces ever devised.

Which is why we can give you one of the best guarantees
ever devised:

Within 2 full years from the date of purchase from a re-
tailer, all factory defects in material and workmanship will be
repaired without charge. Just return the watch, prepaid, to
Service Department, 75-20 Astoria Blvd., Jackson Heights,
N.Y. 11370.

Its slimmer than many ordinary watches.

By embedding the 126 transistors into a tiny (one five-
hundredth of a cubic inch) chip of plastic, we were able to fit
the whole works (battery, quartz crystal, vacuum chamber,
electronic circuitry, tuning fork, gears and all) into a case that
is measurably thinner than many of the world’s finest watches.

Priced from $250.

Which means you can own one.

What you'll get for so little isa Bulova Accuquartz watch,
protected against common watch hazards by a strong, slim,
classical, stainless steel case,

And, of course, you'll get one more thing:

The excitement of pioneering the most precise method
of timekeeping you ever dreamed of.

The Bulova Accuquartz® Watch

Shown: Bulova Accuquarez "B with integrated link band. Date and day. $295. © Bulova Watch Co., Inc.
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RUNNING OUT
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You've had some good times. Instead, it has a tuning fork movement
But the old ticker ain’t what it used to be. that’s guaranteed to keep it accurate to within a
It slows up, it stops, it makes you realizeyou  minute a month*® And it keeps accurate to
need something new. within a minute a month, month after month.
But instead of a new ticker, what you need is So when it came to naming our hummer,
something that tells time a whole other way: we had no problems.
A hummer. We just started with the word “Accurate”
It has no mainspring or balance wheel that and proceeded from there.

can make tickers tick too fast or too slow. ACCUTRON®BY BULOVA

Accutron Date/Day "B, 14k gold filled case with matching textured band. Date resets instancly. $250. Acentron Date/Day "BH". 14k solid gold case and
tapered band with Accurron symbol design throughout. Date resets instmantly, $750. Accutron Astronaur Mark IT "K". 14k solid gold case. Tells time in rwo time
zones simultaneously. Date resets instantly. $300. Accutron Date/Day "BC'". All stainless steel: Luminous hands and markers. Date resets instantly. $185, Other
styles from $110. * Timekeeping will be adjusted to this tolerance, if necessary, if returned to Accutron dealer from whom purchased within one year from dace of purchase.



Notes to Financial Statements
March 31, 1973 and March 31, 1972

Note 1. Summary of Significant Accounting Policies:
(a) Principles of Consolidation:

The consolidated financial statements include the ac-
counts of Bulova Watch Company, Inc. and all significant
subsidiaries. To avoid delays in preparing the March 31
consolidated financial statements, the Company includes the
accounts of certain foreign subsidiaries as of the preceding
December 31. Investments in unconsolidated subsidiaries are
carried at equity. All significant intercompany transactions
and profits are eliminated in consolidation.

(b) Translation of Foreign Currencies:

The general policy followed in the translation of foreign
currency items is to state assels (except plant property),
liabilities and reserves at rates of exchange prevailing at the
end of the period. Plant property is translated at the rates in
effect on the dates of acquisition of the related assets. In-
come and expense accounts are translated at the average
rates prevailing during the year with the exception of depre-
ciation which is translated at historic rates. Unrealized gains
and losses arising from the translation are credited and
charged to the reserve for foreign operations. The reserve was
established in 1972 because of unsettled conditions in world
currency markets and the increasing importance of interna-
tional operations.

(c) Inventories:

Substantially all of the inventories are computed on a
first-in, first-out basis and are valued at lower of cost or
replacement market. The inventory quantities are determined
for the most part from perpetual inventory records, which are
checked by physical inventories taken from time to time
during the year, principally at December 31 of each year.
Provisions for loss because of age or condition are made
as required.

(d) Flant Property:

Plant property is stated at cost. Depreciation is cal-
culated on the straight-line method for financial statement
purposes, and on accelerated methods for U.S. tax purposes.
Leasehold improvements are amortized over the life of the
lease. Additions, betterments and renewals are capitalized,
and expenditures for maintenance and repairs are charged
to income. When facilities are retired from service or are
otherwise disposed of, the general policy is to remove the
cost and accumulated depreciation from the respective
assets and reserve accounts, and where applicable, to
charge or credit the difference, after the application of sales
proceeds or other realization, to income.



(e) Income Taxes:

The provision for income taxes is based on elements
of income and expense as reported in the statement of
income. Deferred income tax expense ($497,372 in 1973;
543,004 in 1972) is provided for differences in the timing of
certain deductions for accounting and tax purposes. No pro-
vision is made for additional taxes which may become pay-
able if undistributed earnings of subsidiaries ($10,052,336 at
March 31, 1973) are paid as dividends to the Company, since
a substantial portion of these earnings may be remitted with
little or no tax becoming payable, and the remainder is
reinvested permanently to satisfy working capital require-
ments and other business needs.

The investment tax credit is taken into income in the
year in which income taxes are reduced by the credit ($39,153
in 1973; $35,543 in 1972).

(f) Research and Development:

Research and development costs relating to the devel-
opment of new products or the improvement of existing
preducts are charged against income in the year in which
such costs are incurred.

(g) Long-Term Contracts:

Sales under government and industrial contracts are
recorded as deliveries are made on fixed-price contracts,
and at the time of billing on cost-reimbursement type con-
tracts. Any anticipated losses on these contracts are pro-
vided for.

(h) Earnings per Share:

Primary earnings per share are computed on the basis
of the average number of shares of common stock outstand-
ing during the period.

Fully diluted earnings per share represent primary earn-
ings per share adjusted to reflect the assumed conversion
as of the beginning of the year of debentures outstanding at
any time during the year and the elimination of debenture
interest charges, net of taxes.

Shares issuable upon the exercise of stock options also
are used in the computations if the assumed issuance thereof
would reduce earnings per share.

Note 2. Foreign Operations:
Significant foreign currency items included in the con-
solidated financial statements are as follows:

1973 1972
Current Assets ........ $44,995526  $41,475,113
Non-Current Assets .... 12,192,323 11,645,470
Liabiitias. o ol oivs cia amte 27,194,934 21,728,836
ST R AR s it 33,044,987 26,799,599
Equity in net income (loss) 492 882 (1,193,455)

Bulova Watch Company, Inc. and Subsidiaries

Note 3. Income Taxes:

The effective income tax rate declined in 1973 principally
because certain overseas components with losses in 1972
became profitable and a subsidiary not subject to income tax
contributed a much larger proportion of consolidated income,

Federal income tax returns for the years ended March
31, 1969 and prior have been examined by the Treasury
Department and all taxes for such years have been paid.

Note 4. Long-term Debt:
(a) 5% promissory notes due May 31, 1979:

The notes are payable in installments of $1,280,000 on
January 31 in each of the years to 1979, inclusive, and a final
installment of $1,600,000 on May 31, 1978,

(b) 4¥2% convertible subordinated debentures due August
1, 1984:

The indenture relating to the 4%2% debentures pro-
vides for a sinking fund for the redemption at par on August
1 in each year, beginning August 1, 1975, of not less than
10% or more than 20% of the total principal amount of
debentures outstanding on July 31, 1974. Additional de-
bentures may be redeemed at any time at stipulated premium
prices. Debentures converted into shares of common stock,
or otherwise cancelled or redeemed (but not through the
sinking fund, except in excess of the minimum annual re-
qguirement) on or after August 1, 1974, may be credited
against subsequent sinking fund requirements.

The debentures are convertible into common stock at
the rate of 6.44 shares for each $100 principal amount of
debentures, subject to antidilution provisions.

(c) 6% convertible subordinated debentures due February
1, 1990:

The indenture relating to the 6% debentures provides
for a sinking fund for the redemption at par on February 1
in each year, beginning February 1, 1981, of not less than
$2,100,000 or more than $4,200,000 principal amount of
debentures. Additional debentures may be redeemed at any
time at stipulated premium prices. Debentures converted
into.common stock or otherwise cancelled or redeemed (in-
cluding any debenture redeemed through the sinking fund
in excess of the minimum requirements) may be credited
against such sinking fund requirements.

The debentures are convertible into common stock at
the rate of 2.62 shares for each $100 principal amount of
debentures, subject to antidilution provisions.

(d) Terms of the Company's agreements relating to long-
term debt place restrictions on certain corporate actions,
including minimum working capital requirements and restric-
tions on the creation of additional indebtedness and payment
of dividends other than stock dividends. At March 31, 1973,
retained earnings not restricted as to payment of dividends,
under the most restrictive of these agreements, amounted to
approximately. $19,666,000. (Continued)
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Bulova Watch Company, Inc.
630 Fifth Avenue
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